
	
	

Intertextuality  
Memory 

	
 
 
 
 
 
 

 
Philpot Education



	

Instructions 
1. Work in groups. Shuffle the 20 cards and 

place them on a large table in a 5 x 4 grid, 
face down. Take turns, going clockwise. 
When it’s your turn, turn over any two cards. 
If you find a match, you may keep the cards 
and take another turn. You will recognise 
matches based on their common structural 
features or themes. The player to have the 
most matches (or pairs) wins!  

2. After you have finished the game, discuss 
how each pair is an example of one or more 
of the following terms: Repurposing, 
imitation, parody, pastiche, satire, spoof, 
allusion, plagiarism, homage or mash-up. 
Look up the definitions of these terms if you 
do not understand them or their differences. 
You may need to research the texts to know 
which terms are relevant. As a group, discuss 
how each form of intertextuality affects your 
understanding of these texts.   

3. Create a similar memory game for your 
classmates, by searching for and collecting a 
series of texts that use different forms of 
intertextuality.   



	
‘The Passion of Muhammed Ali’ by Carl 

Fischer for Esquire Magazine, 1968 



	



‘The Martyrdom of Saint Sebastian’  
by Il Sodoma, 1525 



	



‘Hope’ by Shepard Fairey, 2008 



	



‘Dope’’ by Jeff Rankin, 2009 
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‘I Want You for U.S. Army’ from painting 
by James Montgomery Flagg, 1941 



	



‘Lord Kitchener wants you’  
by Alfred Leete, 1914 
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	 ‘Start cola earlier!’ by  
TheCityDesk.net, 2002 



	



‘Why we have the youngest customers 
in the business’ by Seven-Up Co. 1955 



	



‘The Premier of Smooth’ by R.J. 
Reynolds Tobacco Company, 1990  



	



‘Joe Chemo’ by Scott Plous for 
Adbusters, 1996 
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